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e Welcome
 |Introductions

e Agenda
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=30 Kilwins Fall Regional Meeting

Today’s Agenda

* New Franchisee Referral Program

* Franchise Agreement Renewal Update

 Brand Planning Calendar 2012 Results

e Nutcracker Christmas 2012

 Brand Planning Calendar 2013

e  “Truffle Spring”

e Taffy Program Phase Il and Ill for 2013 — Scoop and Sell

o 3d& 4th Quarter 2013

e Visual Merchandising Program & Zone Merchandising

e Commodity Costs / Premium Ingredient Pricing & Analysis

“Sweet in every Sense since 1947”



SIS Kilwins Fall Regional Meeting

NEW STORES 2012

Babylon, NY John Murray April
Grand Rapids, Ml Julie & Tim Calderone May
Madison, WI Nick Pastermack & Curtis Diller July
Portsmouth, NH Janette Desmond Aug
Dayton-Beavercreek, OH Delmar Mahlerwein

Terry & Mike Hoggatt Sept
Hyde Park, IL Jackie Jackson/Kenneth Faulkner Nov
Winston-Salem Barry & Mardie Worst Dec
Lake Worth Beach, FL Raffy Ibrahim & Maria Matias Qtr 1-2013
St. Petersburg, FL Rolando Moya Qtr 1-2013

“Sweet in every Sense since 1947”
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cfo? Babylon, NY
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op Grand Rapids, Ml

Julie and Tim Calderone
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- Madison, WI
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RSy Madison, WI

Amanda and Curtis Diller
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op Portsmouth, NH

“Sweet in every Sense since 1947”



Kilwins’

ccje Portsmouth, NH
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Sylvette Chenette and Janette Desmond

“Sweet in every Sense since 1947”
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e Dayton-Beavercreek, OH.

! [ CHOCOLATE  CArE

Debbie Filkins, Terry, Brent, and Mike Hoggatt

“Sweet in every Sense since 1947”
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Kilwins Referral
Recognition Program

“Sweet in every Sense since 1947”



SCSE Kilwins Referral Recognition Program

e Our Goal
— Store Profitability

— Rewarding Personally

 Program designed for System Growth and
Brand Recognition

— Increased Sales
— Better Purchasing Power
— More Efficient Distribution

“Sweet in every Sense since 1947”



Kilwins’

Kilwins Referral Recognition Program

e Program Runs July 1, 2012 — June 30, 2013

* New Signed Franchise Agreement By New
Franchisee

e At Time Of Store Opening
— Recognized With A Check For $2,500
— 2nd Referral: $S4,000
— 3rd Referral: $6,000

e Wyckoff / Babylon
e Blowing Rock / Winston Salem

“Sweet in every Sense since 1947”
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cejo Franchise Maps 2012

Type A Type B

AT

' GROW «WITH -« US
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GROW * WITH - US

......

kilwins.com

JOIN US & OPEN A KILWINS STORE OF YOUR OWN!

“Sweet in every Sense since 1947”
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Kilwins Franchise Agreement
Renewal Process

“Sweet in every Sense since 1947”
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Kilwins Kilwins Franchise Agreement
Renewal Process

Obijective:

To provide a consistent process and criteria for
renewing a current franchise agreement in terms
of brand standards, operating standards and
compliance with the franchise agreement.

To provide resources to assist franchisee with an
easy and successful renewal and ongoing
relationship.

“Sweet in every Sense since 1947” 23



Kilwins Kilwins Franchise Agreement
Renewal Process

e Timeline
— 12 to 18 month window prior to expiration
e Design and Brand Standards

— Assistance in implementing current design, graphic
and brand standards

e Operating Standards

— Consultant to assist with operating standards aligned
with the brand

e Capital Investment

— Where necessary to attain current minimum brand
design standards (safety and cleanliness)

“Sweet in every Sense since 1947”



Kilwins Kilwins Franchise Agreement
Renewal Process

Summary:

A standardized renewal process with the

objective of making the renewal process easy
for you.

Additionally we have resources that will assist
you with brand standards, operating standards
and the administration of the renewal process.

“Sweet in every Sense since 1947” 25
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o Kitchen Update

Basic Ingredient Items

* Provide value based pricing

e Delivered on schedule in our environmentally
controlled trailers, and brought into your store

 Over time, as we grow, we will build
purchasing leverage with economies of scale

“Sweet in every Sense since 1947”
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Kitchen Update
Basic Ingredient Item Pricing

Old Delivered Price | Current Delivered
. Price

1998
2009
9027
9028

9029
9105

9112

9114

9118
9124

9014

CONE MIX KILWINS BG50#
SUNDAE SPOON BEIGE CS1000
GRANULATED SUGAR 50#

CREAM POWDER 50# CASE

FRODEX CORN SUGAR 42DE 50#4BAG
RAW MED PECAN PCS CS30#

CREMA MILK CHOC 10#BAR/50#CS
BURGUNDY DK CHOC 10#BAR/50#CS

REAL WHITE CHOC 10#BAR/50#CS
ORINOCO 25# CS

EVAP MILK #10 CAN (970z) CS6

Cream Powder Price on May 11, 2012- $5.37

“Sweet in every Sense since 1947”

$74.63
$28.60

$0.66
$5.55

$1.12
$8.72

$4.76
$5.04

$4.76
$5.42

$12.00

$59.00
$26.29
$0.59
$5.88

$1.04
$7.75

$3.14
$3.19

$3.31
$3.90

$11.14
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Brand Planning
2012 Recap & Results

“Sweet in every Sense since 1947”



ewead Sweet & Salty Summer 2012

o

It's & Kilwins
WL et WL hen'ty Swegt 7 5
e P —— Summer!

Kilwins
“Sweel In every Sense since 1947” Sea-Salt

Pecan Tuttles

Salted Caramel
Sea-Saﬂt Caramels
Sea-Salt Pecan Tuttles

‘ _Sea-Salft Caramel

Sea-Salt Caramel

,A-L’IED b4 ~
ARAMEL

ICE CREAM

S / made delicious by
Laltly Kilwins
@w g 1IWIns
with our Original Recipe Ice Cream,
laced with a delicious salted-caramel ribbon and
inclusions of decadent chocolate-covered caramel chunks!

“Sweet in every Sense since 1947”
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#1f
#1f
#4 f

gl Sweet & Salty Summer 2012

Salted Caramel Ice Cream

avor June — August
avor since February launch

avor past 12 months

All-American Two-Berry Pie
#16 flavor June - August

“Sweet in every Sense since 1947”
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gl Sweet & Salty Summer 2012

Sea-Salt Caramel Apples
S409 retail sales per store

95 Days !11]

Sea-Salt Tuttles
$925 retail sales per store

Sea-Salt Fudge
$2,280 retail sales per store

Sea-Salt Caramels
S2,796 retail sales per store

“Sweet in every Sense since 1947”
Date range is June 1 - Sept 3, 2012 and excludes non-POS stores.
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=S Sea Salt Caramel Assortments

3 o0z. Milk Assortment (33%) S6.84 average
3 oz. Dark Assortment (30%) S6.79 average
6 oz. Milk & Dark Asst. (37%) S12.78 average

Weighted Average (33,500 units) $9.73 average

#520 Milk Caramel (65%) S3.03 average
#525 Dark Caramel (35%) S3.09 average
Weighted Average (22,800 trans.)  $3.05 average

Date range is November 2011 — October 2012. Data excludes non-PQOS stores.

“Sweet in every Sense since 1947”



he Perfect Apple” Fall 2012
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' Kilwins

-
EAM
Our Original Recipe Ice Cream with chunks
of pie crust, our own caramel and baked apples!

Kilwins

Craft The ferfect Apple
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Kilwins
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Kilwins

e . i

a8 The Perfect Apple - Fall 2012

September Caramel Apples

Retail app
Retail app

S469 retai
per store

e unit sales +13%
e sales +19%

apple sales increase

27 DAYS

Date range is Sept 3 - 30, 2012. Data only includes same stores and excludes non-POS stores.

“Sweet in every Sense since 1947”



gl “Save Room for Pie” Fall 2012

ON
Q
N V%
4 \,\\é\)\\/\\o Q~ \AMRY
<(, . Q‘VSF L:;:’,
Cdia4 < Kll - -
xS S| Pumplain Ple The Perfect
& r
70u>r Qrig'l\_al Recipe Ice Cream with chunks AF Ple ?.Le
of delicious pie crust and natural pumpkin flavor!
Kilwins 1 C AL
Our Original Recipe Ice Cream
with chunks of pie crust, our own
caramel and baked apples!
Save room Save room
- . |
for pie! for pie!
PR, Key Lime Pie

AM
O Original Recipe Ice Cream
with 2 ribbon of cream ehoese,

Pumplein Pie
EAM
Our Original Recipe Ice ere:.m

with chunks of delicious pie crust
and natural pumpkin flavor!

All=American
Tuo-Berrj Pie

£ Rags )
-,'r”‘mt : i L | . - K 1 1 1 ¥
<A W
ribbons of strawberry and blueberry! 1 lnS

Kilwins Kilwins

“Sweet in every Sense since 1947”
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Save Room for Pie - Fall 2012

Save room farpiet.  Pumpkin Pie

meteft e Tubs since launch are + 23% vs. entire 2011 fall
P season (Aug-Dec)

‘wo | Mrete  The Perfect Apple Pie

S Tubs since launch are + 27% vs. entire 2011 fall
Save room season (Aug-Dec)
for pie
“uwie  Key Lime Pie
A, W Tubs since launch are + 21% vs. Aug-Oct 2011
2;‘:!
Kilwins

Data only includes same stores.

“Sweet in every Sense since 1947”
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Holiday 2012

“Sweet in every Sense since 1947”
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Our Original Re
ribbans of cranberry with roasted pecans & almonds

“Sweet in every Sense since 1947”
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Delicious & cr
almonds & p ite 10 Ot
Nutcracker Sweets made confection!

CR 0 O 00 0.0 0 0 R Poetfortheholiduy! 58 DB B D D D D DD

“Sweet in every Sense since 1947”
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= Holiday 2012 — Spring 2013

E CREAM
™

Our own dark and
- white chocolate, richly layered,
As deIanous & . _ flavored with real peppermint oil
Our Original Recipe Ice Cream flavared with real rEfrEShmg as it is festive! & peppermint candies

peppermint and red & green chocolate pieces

Kilwins Kilwin!_g Kilwins

Dt W OEY SEmE Ber 14T TR I Y St fhne “weet Inaverp Lemne tnge 14T

b il

“Sweet in every Sense since 1947”
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=30 Kilwins Fall Regional Meeting

2012 Same Store Sales Success !

e Year to date same store sales up 9.27%

e 15 consecutive months of increases

* 88% of stores showing sales increases to date

 Year to date ice cream sales to same stores
have increase 10 %

Wwow !

“Sweet in every Sense since 1947”
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Brand Planning &
Marketing Calendar for 2013

“Sweet in every Sense since 1947”



3 Brand Planning Calendar

| Occasion/Event Product MIS Product Marketing Packaging In-Store
ring 2013 ["A Truffle Spring" 'Extraordinary Everyday Truffles" [Truffles, in 9 flavors [Full In-Store Promo & Collateral Kit [New Truffle Packaging & Menu Cards 1/1/13-6/1/13
lPeppermint Peppermint, holdover from Holiday. & Holdover from 11/1/12 |Week of 11/18/12
[Peppermint Ice Cream eek of 11/18/12
ILE Choc. Raspberry Truffle ILE Collateral E{ of 11/18/12
Full Line Salt Water Taffy Chews IPhase #2 Collateral [Taffy Cartons for Single Flavors 2/15/2013
Phase #3 Fixturing "Scoop & Sell" 14/1/2013

'Bunny Ears"

"Bunny Tails"

Easter Add-Ons

Chocolate Eggs

Easter Various

2/15/13-3/31/13

2/15/13-3/31/13

IChocolate Bunnies

2/15/13-3/31/13

[Toasted Coconut

[Mother's Day LE "Tea & Flowers" Truffles IChocolate-Dipped Strawberries [Mother's Day Add-Ons LE "Tea & Flowers" Boxes E/31/13-5/13/13
[Menu Cards
[Father's Day lIntro of Savory Truffle Line [TBD. [Father's Day Collateral Add-On avory Truffle Boxes 5/13/12-6/16/13
[savory Truffle Collateral Menu Cards
ISummer 2013 ["A Tropical Summer" [Focus on Ice Cream and Sorbetto |Coconut Products IFull In-store Promo & Collateral Kit None 16/1/13-9/3/13

Raspberry Sorbetto
lLemon Sorbetto

[Key Lime Pie

Banana Fudge Pie

ICoconut Products & Clusters

[Salt Water Taffy Chews Sea-Shore Collection

“Sweet in every Sense since 1947”
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2013 Brand Planning Calendar

Occasion/Event Product MIS Product Marketing Packaging In-Store
Spring 2013 "A Truffle Spring" "Extraordinary Everyday Truffles" Truffles, in 9 flavors Full In-Store Promo & Collateral Kit |New Truffle Packaging & Menu Cards |1/1/13-6/1/13
Peppermint Peppermint, holdover from Holiday & Holdover from 11/1/12 Week of 11/18/12
Peppermint Ice Cream Week of 11/18/12
LE Choc. Raspberry Truffle LE Collateral Week of 11/18/12
Salt Water Taffy Chews|Full Line 5alt Water Taffy Chews Phase #2 Collateral Taffy Cartons for Single Flavors 2/15/2013
Phase #3 Fixturing "Scoop & Sell” 4/1/2013
Easter "Bunny Ears" "Bunny Tails" Easter Add-Ons Easter Various 2/15/13-3/31/13
Chocolate Eggs 2/15/13-3/31/13
Chocolate Bunnies 2/15/13-3/31/13
Mother's Day LE "Tea & Flowers" Truffles Chocolate-Dipped Strawberries Mother's Day Add-0Ons. LE "Tea & Flowers" Boxes 3/31/13-5/13/13
Menu Cards
Father's Day Intro of Savory Truffle Line TBD Father's Day Collateral Add-On Savory Truffle Boxes 5/13/12-8/16/13
Savory Truffle Collateral Menu Cards
Summer 2013 |"A Tropical Summer" |Focus on Ice Cream and Sorbetto Coconut Products Full In-store Promo & Collateral Kit |None 6/1/13-9/3/13
Toasted Coconut
Raspberry Sorbetto
Lemon Sorbetto
Key Lime Pie

Banana Fudge Pie

Coconut Products & Clusters

Salt Water Taffv Chews Sea-Shore Collection

“Sweet in every Sense since 1947”
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ecjos “A Truffle Spring” 2013

e “Extraordinary Everyday” Truffles
e LEIce Cream

e Valentine’s Day

 Easter

e Mother’s Day

e Father’s Day

“Sweet in every Sense since 1947”
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Kilwins Spring 2013 Promotions Calendar: "A Truffle Spring"

[
sy | £ § g § £ g F 9 § 3 s g ¢
FE £ E & = £ g‘ & < S e & g 5
§8 /58 /) 68/ § | 58/ 5 / Fe F § | 58 [£e§ y [s85/) &
Promation Name & Dates 2 ¥ Y S OQ X & g S & 6? < & gg 5 35 T o E&q P §§ I
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v o 5]
§& § 5 8 & § ~ g g £ ¥ & g w §
= s w ~ & o = & &
Truffle Intro 2012 rephacs "NEW" e enisting
haldelaet 202 (two) corner trufile NEW"
{ -over from ) KEEP decals with case pop-oifs
11/1/12-6/1/13 i KEEP
wiling banners
BN fone) thea) {ony ¢
Truffle Spring 2013 (one) single-slded 117 14 modular pes,
ik . double- sided
1/7-8/1 “,:,“' :;w KEED plasticz2328 | Chor. Rasp. 120"W) fome) fone)
" REED Truffle Fudge KEEP
{two)
LE Chocolate Raspberry {one) single-sided """;'}
Truffle lce Cream coulrle- ekt phath o hx (b 11 wach)
an 72128 Rpedried 1t
Jﬁ 'ﬁh s eatons iy lee coeam case
e {two)
i % [one] single-sided {one) {slx) fone) it “Perfect for
V"‘"_:'"fff“ , "‘r'f'l"""‘l" i toppat 1o plastic WIS dipped double-sided replaces "Truffle I"‘ et 1on | yotentine’s Dy
1/7-2/15 i s "Trullle Spring” 22228 strawberry huarts Spring™ Vit KEEP
window hanner
warlous offers
Tang-olf to [one) [two)
Easter “Trulfle Spring™ replaces single-sided [one) (tura) fone)
window banner | “Truffle Spring” & plastic “Bunny Taills"in | on appropriate replaces
2/15-3/31 replaces Valentine's Day 22128 IS ares Tixtures Valentine's Day
Valentine's Day topper varlous offers
- (twer)
replaces "Truffle fone] 5
Spring” In {one) “‘:‘:‘:’d “:"‘“’ g | LETMeS o fonr) “Predert for w:",::,:;:.
i dow until replaces Easter g PR appropeiate replaces Easter | Mother's Day™
of1 228 strawberry ey KEEP
warlous offers
= [onie) (twar)
Savory Truffles Intro & double-sided [oae) ot hngle-sided {onel MK [one) fone)
Father's Day 30 ¥ 40 Savory feplscesMoerel | RS platic i L Ly Truffles replace Mother's
5/13 -6/17 Intro replaces Day KEEP 22T x28 KEEP Day
Mother's Day KEEP

Atthe end of every promotion, discard all items that are NOT labeled "KEEP".
We have placed an 1.D. tag with beginning and end dates in the right hand corner of each collateral piece.

“Sweet in every Sense since 1947”
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“Extraordinary Everyday” Truffles

 Almond Truffle: a silky dark chocolate truffle infused with the essence of almonds

e Dark Chocolate Truffle: A chocolate lover’s dream ~ a rich chocolate center
enrobed in dark chocolate

e Champagne Truffle: A champagne-flavored white chocolate center worthy of its
own toast

e Hazelnut Truffle: Dark roasted hazelnuts are finely ground and blended with
chocolate in this signature truffle

e Irish Cream Truffle: A velvety chocolate center infused with the flavor of rich Irish
Cream

 Malt Truffle: A classic malted chocolate center enrobed in creamy milk chocolate

 Mocha Truffle: Silken chocolate infused with real espresso ~ an extraordinary
flavor experience

 Peppermint Truffle: A cool white chocolate center delicately flavored with mint
and enrobed in rich, dark chocolate

e Raspberry Truffle: Our delectable dark chocolate enrobes a velvety center with real
raspberries

“Sweet in every Sense since 1947”



Sl “Extraordinary Everyday” Truffles
November 2012

* The promotion will run from 1/7 — 6/1. _
(The pieces on this page, however, start | AHHand-Crafted
11/1/12.) Trff

L W

e The color of the promotion is “A Truffle Spring” 2 Il =

cyclamen. _ ?‘ n O)

Ui Pt et stmadt
e This will be a focus on the 9-piece collection, as 4 T

we will now be converted to the new truffles. o] T "
e e
e The promotion will ride through the entire Kilwins
Spring season, with special POP for individual i

Holidays and events.

 New truffles are supported with POP, new
packaging and merchandising guides.

“Sweet in every Sense since 1947”



Sl “Extraordinary Everyday” Truffles
packaging

.. Kilsring:
“Sweed In every Sense since 1947

Dark Chocolate 7;

A singularly rich chocolate expanence,
with pure Madagascar vanilla (#M_& ed

ﬁ i Peppermint 7.7—
A cool white chocolate, dehca‘ely A classic malted chucolate center
Mddia. W& I)’LJ‘& C’}m 7; flavored with mint, enrobed in covered in

Silken chocolate infused with real espresso ~ A velvety chocolate center, nch with rich dark chocolate creamy milk chocolate

an extraordinary coffee experience the flavor of Irish Cream kilwins.com Net Wt. 10 oz. (284g)
Almond 7; |<-z‘/aze (et 7{;%& 'Ea..rﬂ berr wﬁe @u 7;
A rich dark chocolate truffle infused Dark roasted hazelnuts are Our delectatﬂe dark chocolate A champagne-flavored white
with the essence of almonds finely ground & blended with enrobes a velvety center flavored  chocolate center enrobed with

chocolate in this exceptional truffle with real raspberries rich milk chocolate

“Sweet in every Sense since 1947”



el “Extraordinary Everyday” Truffles

Collateral
January 2013
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Kilwins |
g

Fasphe. }rdf Champugee Traffle Frk Chocatate wf" .uwu-u.rrfjn Hal f‘_ﬂ
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Kilwins LE Chocolate Raspberry
Truffle Ice Cream

 The promotion will run from 1/7 — 6/1.

 The colors of the promotion are “A Truffle
Spring” cyclamen & chocolate brown.

e The focus will be a new LE ice cream,
coordinating with every other “A Truffle
Spring” promotion.

“Sweet in every Sense since 1947”



Kilwins LE Chocolate Raspberry

Introducing ... > [
Lyowm Obsession x

-~

ce cream, with decadent chocolate flakes,
infused with a ribbon of raspberry jam for
real raspberry flavor,

Chocolate ?Mpéw&f 7;&&

Truffle Ice Cream

péercrj Trutfle

Our Original Recipe rich chocolate
ire cemam with decadont chocolate flakes
infused with a ribbon of raspberry jam for
real raspherry flavor,
Kilwins

Teel B every Ve dare 0T

Chocolate gmpée@ Tru

“Sweet in every Sense since 1947”




Kilwins Valentine’s Day Boxes
& Custom Truffle

e The promotion will run from 1/7 — 2/15.

 The colors of the promotion are “A Truffle Spring”
cyclamen with red.

e As part of “A Truffle Spring”, the promotion will
focus on custom heart boxes and a new LE
“heart” truffle.

e Valentine’s Day gift-giving will center on the new
LE Truffle, and truffles as great gifts, as well as
MIS dipped strawberries.

 The collateral coordinates with the “Extraordinary
Everyday” Truffles program beginning on 1/1.




Kilwins Valentine’s Day Boxes
i
& Custom Truffle

Valentine Truffle

“Fall in love all over again with
our Special Edition Dark
Chocolate Truffle.”

“Sweet in every Sense since 1947”
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Pertect for

Valentine's p(ay

Per ecc‘/[or
Vx(e”.,{(é(ﬂ ;
I

Buy 3 decadent
chocolate covered strawberries, &

Pufert, Get 1 Free!

Kilwins'

w8 e e

“Sweet in every Sense since 1947”
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= FEaster/Bunny Ears 2013

An extra set of ears to replace
the part that gets eaten first!

e The promotion will run from 2/15 — 3/31.

e The colors of the promotion are “A Truffle
Spring” cyclamen, daffodil, & lime rickey.

e As part of “A Truffle Spring”, the
promotion will focus on bunnies, “bunny
ears” and MIS “bunny tails”!

* New packaging for bunnies and Easter
items will complete the collection.

 The collateral coordinates with the
“Extraordinary Everyday” Truffles
beginning on 1/1.

“Sweet in every Sense since 1947”



Kilwins
: Easter 2013
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Kilwins Mother’s Day 2013
“Tea & Flowers” Truffles

e Jasmine-Lavender: Chocolate ganache with jasmine and
lavender flowers suspended in green tea.

e Earl Grey: Chocolate center featuring the robust flavor of
this hearty classic tea with a hint of bergamot orange oil.

e Citrus Bloom Oolong: Citrus blossoms and oolong-infused
ganache.

 Cherry Rose: A subtle essence of rose petals and tart cherry
bits blended in ganache.

e Chai: Smooth milk chocolate blended with Indian spiced tea
leaves.

e Garden of Eden: A blend of wildflowers and green tea
infusions.

“Sweet in every Sense since 1947”



Kilwins Mother’s Day 2013
“Tea & Flowers” Truffles

e The promotion will run from 3/31 -5/13.

 The colors of the promotion are “A Truffle Spring”
cyclamen, and lime rickey.

e As part of “A Truffle Spring”, the promotion will
focus on LE “Tea and Flowers” Truffles.

 New packaging and collateral will complete the
promotion.

 The collateral coordinates with the “Extraordinary
Everyday” Truffles beginning on 1/1.

“Sweet in every Sense since 1947”



Mother’s Day 2013

Kilwins’

et “Tea & Flowers” Truffles
Box & Menu Card

“Sweet in every Sense since 1947”



" Mother’s Day 2013
L “Tea & Flowers” Truffles

Kilwins’

I nfradmcﬁ
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Sweet in every Sense since 1947




Father’s Day 2013
& Savory Truffles Intro

A collection of six fine truffles in unexpected flavors

Kilwins’

e Bacon Maple Syrup: smooth milk chocolate, crisp bacon, real maple
and a hint of malt create a perfectly balanced savory experience.

e Bleu Cheese & Toffee: Genuine Bleu Cheese flavor & bits of Almond
Toffee in delectable milk chocolate.

 Stout Beer: A stout beer reduction infuses a silken milk chocolate
center.

e Coriander & Peppercorn: A medley of freshly-ground peppercorns
and coriander pods spice up this dark chocolate truffle.

e Chipotle Pepper: Milk and dark chocolate are blended with subtly
smoky jalapefjo then enrobed in dark chocolate.

e Pistachio Cardamom Crunch: White chocolate is blended with
finely ground pistachio praline and fragrant cardamom in this
textured & airy confection.

“Sweet in every Sense since 1947”



Kilwins Father’s Day 2013
& Savory Truffles Intro

e The promotion will run from 5/13 - 6/17.

* The colors of the promotion are “A Truffle Spring”
cyclamen, and black.

e As part of “A Truffle Spring”, the promotion will
focus on a new line of permanent Savory Truffles.

* New packaging and collateral will be part of the
promotion.

 The collateral coordinates with the “Extraordinary
Everyday” Truffles beginning on 1/1.

“Sweet in every Sense since 1947”



Kilwins Savory Truffle Box
& Menu Card

“Sweet in every Sense since 1947”



Kilwins Father’s Day 2013
& Savory Truffles Intro

Hand-crafted

“Jav'o(}y” Fuftler ﬁlﬂli’-?’ J' Pa
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Kilwins’

cc§ Wine Truffle Box

“Sweet in every Sense since 1947”



Kilwins’
ccins Salt Water Taffy Chews: Phase 2
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Kilwins’

TAFFY PACKAGING

“Sweet in every Sense since 1947”



Kié‘;;’;“s@ “A Kilwins Tropical Summer” 2013

e The promotion will run from 6/1 — 9/4.

|t will feature various tropical-themed products
including Toasted Coconut Ice Cream & Coconut
Clusters, Lemon & Raspberry Sorbetto & Coolers,

etc.

e The theme is very bright tropical photography
tagged with “BIG” Summer Taste!

“Sweet in every Sense since 1947”



Kilwins’

=l “A Kilwins Tropical Summer” 2013

BIG

summer
taste
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Kilwins’

=l “A Kilwins Tropical Summer” 2013
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Kilwins’

= “A Kilwins Tropical Summer” 2013

Kilwins Kilwins
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Kilwins’

= Q3 & Q4 2013

I”

“Kilwins Dominican Fal

 New single-origin bars in 4 flavors focused on 4
points of origin, in new wrappers with display POP.

A new line of hot and drinking chocolate as take-
home and in-store product, in 4 flavors focused on

4 points of origin.
e A new LE “Dominican Chocolate” Ice Cream.

 MIS Dominican Chocolate Fudge.

“Sweet in every Sense since 1947”



Kilwins’

= Q3 & Q4 2013

“A Nutcracker Christmas” 2013

e Tothe 2012 promotion, we will add tins for corns
and brittles that are desighed to coordinate with
the nutcracker-themed promotion.

e Commemorative nutcrackers have a Kilwins logo
and have 2013 stamped on them.

A large-format chocolate nutcracker, similar to
our giant chocolate Santa.

e New POP designed to coordinate with the
promotion.

“Sweet in every Sense since 1947”



= = Gift Card DiSplayS 2012

Kilwins

“§weet in every Sense since 1947”

A Kilwins Gift Card " _f_____,____i_

‘ The Perfect Gift for Any Occasion!
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Kilwins’

=2l Uniforms & Name Badges 2012

 Daffodil
Lobelia blue
&

©
Burgundy red

bﬁ% Cyclamen pink
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Kilwins’

copd Coolers 2013

Kilwins

“Sweet in every Sense since 1947”

CHOCOLATES » FUDGE « ICE CREAM
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Kilwins’

=S Menu Inserts & Tags 2013

Banana Fudge Pie

Blueberry Waffle Cone Chocolate Peanut Butter Dulce de Leche

Butter Pecan Cookies & Cream Fudgie Brownie

Cappuccino

i Butter Pecan = Cappuccino £ Chocolate

Kitwins Chocolate
Ml Peanut Butter

8 Chocolate
Ml Black Walnut

4l Chocolate Almond

“Sweet in every Sense since 1947”



Kilwins’

ecjos Flavor Tags

“Sweet in every Sense since 1947”



Kilwins’

= Case Tag Pop Offs

. -
Dark Toffee Bar $25 — =
Bae-suwed verson of a Kiwins | »
SRR\ l e
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Kilwins’

ccp Packaging 2012

CASUAL BAGS

“Sweet in every Sense since 1947”



K/D BOXES
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Kilwins’

BOW BOXES
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Kilwins’

o

APPLE BOXES

“Sweet in every Sense since 1947”



Kilwins’

PREMIUM BOX
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Kilwins’

UK ilwinst

J #“Sweet In every Sense since 1947 “Sweel In every Sense since 147"

SEA FOAM

()

CLEAR CELLOPHANE SEA FOAM BAGS
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Mocha 7&%&

Silken chocolate infused with real espresso ~
an extraordinary coffee experience

rﬁ(aze lnat 7;u.

Almond 7;
Dark roasted hazel nufj are

A rich dark chncnlate truffle infused
finely ground & blended with

with the essence of almonds
chocolate in this exceptional truffle

Lrish Cream 7;

A velvety chocolate center, nch with
the flavor of Irish Cream

Qe

Peppernint Tr

A cool white chocolate, dehca\ety
flavored with mint, enrobed in
rich dark chocolate

Park Chocolate 7;

A singularly rich chocolate exgenence,
with pure Madagascar vanilla

A classic malted choco[ate center
covered in
creamy milk chocolate

kilwins.com

Kilwins
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Our de}ec\ahie dark chocnfate A champagne-flavored white
enrobes a velvety center flavored chocolate center enrobed with
with real raspberries rich milk chocolate

“Sweet in every Sense since 1947”




Kilwins’

TAFFY PACKAGING
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Kilwins’

o Packaging 2013

* New chocolate bars in 4 flavors replacing
current product, in new wrappers and a new
shape with impulse display POP. Chocolate
bar wrappers will change to correspond to

the new Fall program.

 Cold & Hot cups will change to correspond
to a new vendor.

“Sweet in every Sense since 1947”



Kilwins’

COLD CUPS
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Kilwins Introduction of
Zone Merchandising 2013

is the art of
s brand in th
a spirit around our off

Visual merchandisi

ting product, packaging, collateral, and,
and best possible light. Our efforts are Zane Mecchardiing
ithin

ings
and create an excitern t is reflected in

all our efforts. Our / a Zone Merchandising Plan that positions

the three pillars of our product offering: (Hand-Crafted) Chocolates, (Mackinac
Island) Fudge and (Original Recipe) Ice Cream, alcng with the two ways we create
product; Kitchen-Made and Made-In-Store (MIS).

echarditing
L

The differentiation of the Kilwins brand in the

marketplace is in our unique mix of items, the
method and care in which they are crafted, the Zone Merchandising
quality of our ingredients, the superior packaging eIy

and presentation, and the spirit in which we
represent and sell our products.

Zone merchandising is the discipline by which we plan, execute, merchandise and
arganize our stores. While customers may not have a conscious understanding of

O our methads, the effort to merchandise by zone allows them to shop and be salf

directed easily, and gives our stores a point of view as to what is important to focus

on at any particular time.
Cur compary rests on a three-legged stool of praduct offerings: Checolates, Made
In Store (MIS) Products, and lce Cream. These three main product categories
provide us with our personality, our brand, as well as offer u: ch ompete
favorably in an industry whera competitors may only feature ona or two of these

Zone Merchandisir Visughterchandising

“Sweet in every Sense since 1947”
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Itis our desive, through
Zone Merchandising, to do

the following things

.
s

s =
roam arcundl W call s prochc =
i the product uerg

Compol

WS Zors

Zome Morchandising
concopts can be
appliod to all stase.
configurations:

big, seral,single-
entrance, multple-

The loe Cream Zone = gererally

Zone Merchandising plan

Zone Merchandising:
primary fixed zones

When planning, imple-
menting and merchandising
astore, thought should be
given as to where each fixed
and fluid zone is placed
These zones are meant to
ensure a Kilwins merchan-
dising philosophy.

Visugbierchandising
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Zone Merchandising:
secondary fixed zones
o

lea Craam
Cokon Zome
- Beverage
Impuke Zone Zone
Eating T~
Seating
Social

2Zone Merchandising:
fluid zones
@)

e cal
Beverages, The Chocolate C:

Prechucts e s, et

s Zone Merch

Fluid zones feature single

and connected categories
r Gt of product that can change

is seasons and promotions

nge. We still analyze
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effectively placed
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Visuabmerchandising a6
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Kilwins’

= Kilwins Fall Regional Meeting

e Lunch

* Closing Remarks

“Sweet in every Sense since 1947”



